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THE PRESTIGE AWARDS

* Recognize excellence and superior accomplishment in the
practice of healthcare public relations and marketing

* All WHPRMS members are eligible to submit their work
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Prestige Awards

Two categories for entries:
* Single-channel campaign
* Multi-channel campaign

Entrants provide their:
e Strategy & Goals

* Implementation

* Results

& WHPRMS

Wisconsin Healthcare Public Relations & Marketing Society




Single-channel Entries
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Speech Pathology Online Campaign W

Travis Baumgarten, Mile Bluff Medical Center,
created with Scorpion (agency)

Goal:
Bring back patients who were unable to have care
during the pandemic for speech and swallowing issues

Highlight:
“Our speech pathologists asked that we stop the Improve
online ads after two months because their schedules Communication

Between You &
Your Loved One

had completely filled up.”

.




Matchless. Innovative. Orthopedics.

Kathy Behnke, Mile Bluff Medical Center
Online, social and display ads created
with Scorpion

Goal: Educate the community about our growing,
capable orthopedics program and award-winning
rehab services, so we could serve more patients
locally

Highlight:
“We exceeded our goal and ended at 109% of our
targeted surgical cases for the year.”
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Top Entry:

Single-channel

Faces of Froedtert Video Series
Stephanie Graham, Froedtert Hospital

Goal: Build stronger bonds among staff by
showing the “whole person”

Highlight:

“We have more and more employees
reaching out to us with ideas of colleagues
to feature—which was the ultimate goall!”

‘aces of Froedtert Mav 2022 Trauma Nurses FINAI




RGA Patient Story and Digital:
Janell's Story

Elizabeth Lazdins, Chartwell Agency, .
for Rockford Gastroenterology Associates BEAT COLON-

| CANCER AND
Goal: Attract younger patients for BREAST CANCER
colonoscopies to save more lives RCCODE TLIE

Highlight: | MEETUANELL
“Clicks through to the website have
doubled since we updated the digital
campaign to this creative work and patient story.”




Marshfield Clinic COVID Vaccination
Email Campaign: It’s Your Turn

Carrie Oren, Virgin Pulse

Goals: Keep the population better protected and
keep capacity down so Marshfield Clinic could see
more patients with other important medical needs

Highlight:

“By January 2022, 55% of the vaccines were
administered in the system's walk-in clinics and
tracked back to the email outreach program with
Virgin Pulse.”

Tuesday, September 6, 2022 at 13:06:43 Central Daylight Time

Subject: TEST - Individuals 16+ can n

Date: Friday, December 17,2021 a

From:  Marshfield Clin
To: Marshfield Clinic

Ow get the COVID-19 vaccine - PROOF
t 4:27:38 PM Central Standard Time

iC Health System

MQMWWWM.

Book your COVID-19 vac
"Get COVID Vaccine” but
account. You can access yo
app in the Apple App S
Don

t have a My Marshfie

cine appointment now by clicking the
to

N on your My Marshfield Clinic

ur account via our website or mobile
tore or on Google Play.

d Clin ccount

€ and click “Regist




Multi-channel Campaigns
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Top Multi-channel Entry &

Carol Mehlberg Winner

Experience Mile Bluff — OB

Kathy Behnke, Mile Bluff Medical Center and New
Amperage Marketing & Fundraising | at Mile Bluff

Goal: Serve more obstetrics patients locally,
148 births/year

Family-Centered C-Sections
Sometimes a C-section is the right choice for delivery.

having 2 planned, non-emergency surgical delivery, we now offer
family-centered C-secty . This oDt ' SSows down the trade 1al

Highlight:

“We increased our deliveries by 14.9%
over the previous year and delivered
154 babies—more than our

five-year average!”

fee's less like major surgery and more like a natural birth experience

Safe procedure that foll ows surgical rules and safety protocols

Choose from comfort measures ike lowered hights,

Clear dr 2 allows you and your
IR 1 O Sew Yy 1" l'.i'l\ . £ 00Mm
eiping Lo establish an immediate bond
. . ile /u/f
ExperienceMileBluffOB.com /V{ (.B.




'o-orward

Talent Recruitment Campaign

Rebecca Epperson, Chartwell Agency,
for BioForward Wisconsin

Highlight:

“The Google campaign has seen

4.6 million impressions and

38.5K clicks with a 4.7% click-through
rate and average of $.88/click

per click.”

w laewi1sin’s biohealth cluster is
booming, making it a great place to live,
work, and play.




K 78 Redlands Community Hospital

Caring for Generations.

Vascular Screening Campaign

Get in the Driver's Seat of Your Health with
a Complimentary Vascular Screening

Carrie Oren’ V|rg|n PUISe, for Take the Wheel When it Comes to Vascular
. . Health with a Complimentary Screening

Redlands Community Hospital =

Goal: Identify potential patients for

vascular health screenings to

drive revenue and patient volume

Highlight:
“Redlands Community Hospital was blown away
when 54% of prospects engaged with the first

campaign cycle — on the first day! There were 32

l”

referrals in the first 6 hours!

exerc witho owing thereisa ;.: S Sneaxy isease
be lifesaving.

Free to Painless Non- Quick
Patients™ Tests Invasive Results




